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As China's economic and social development and the aging of the population, 
the people's growing demand for health care and lack of medical resources in our 
society have become increasingly prominent. Mobile health management devices 
used for remote medical services will become a new form of health care services, and 
the consumer sites of health care will also be distributed to other medical institutions 
such as health centers or family and other places. "2012-2013 Annual Report of China 
Mobile healthcare market," shows that in 2012 China wearable portable mobile 
medical equipment market reached 420 million yuan, is expected to 2015 the market 
size of more than 10 billion yuan. 
    Although the development of mobile health is the trend, but as a freshman affairs, 
different users because of their age, income, education level, etc., there may be 
varying degrees of security concerns for privacy, the operation inconvenient to use, 
cost concerns on various issues in product design and business promotion in the 
process, for different user needs different products designed to provide customers 
with the most needed products and services that will help the development of 
products and services. 
This paper aims to provide a basis for developing to meet consumer demand for 
mobile health product design, marketing, services, and to research in connection with 
the target user group of the mobile health products and services. The article reviews 
the theory of marketing and consumer behavior theory, and describes the basic 
concepts of the mobile health products and others. Then using PEST analysis method 
At the macro, to analysis the Chinese mobile development environment of the health 
industry. At the micro designing the questionnaire based on the consumer behavior 
and external factors, and taking SPSS software for statistical analysis of the surveying 
data, and analyzing of the behavioral characteristics of the consumer health products 
selected. 
Based on the result of A large number of analysis, this paper will develop the 
appropriate marketing strategies about 4Cs for China Mobile chronic disease 
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2010 年中国健康医疗的市场规模已达到 12000 亿元人民币，每年以 17%的
速度增长。移动健康是新型的移动增值服务，国内外市场刚刚起步。麦肯锡咨
询公司(Mckinsey & Co.)估计 2010 年全球移动健康市场容量达到了 500-600 亿美
元；而 2009 年 DataMonitor 也预测移动健康将在 2012 年成长为 610 亿美元的市
场，到 2020 年前将每年实现复合增长 40-50% 。经过一段时间的培育，国内移
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